






Destination Outlook
Economic conditions appear more favourable for the West End in 2010 than during the 
preceding year and although the national recovery remains fragile there are grounds for 
cautious optimism. In particular, the weakness of sterling will continue to underpin the 
attractiveness of Central London for international tourists. With limited pipeline development 
in the core West End area, investors will continue to chase the scarce supply of available 
properties in prime locations.

Crossrail works have had a destabilising local impact in the areas around Tottenham 
Court Road and Hanover Square, depressing rents, creating noise and nuisance and 
contributing to occupier churn in the restaurant and bar sector. That said, there are also 
signs that Crossrail is now beginning to drive positive long term investment decisions, 
particularly in East Oxford Street.

Rates increases following the 2009 revaluation (introduced on 1 April 2010) will impact 
on prime office and retail properties where rental growth was strongest between 2003 
and 2008. Any increases will be phased over a number of years and the overall effect on 
demand and tenant mix is likely to be marginal.

Increased marketing and planned improvements to the street environment of London’s 
Luxury Quarter (anchored on Bond St and including Saville Row, Jermyn Street and Mount 
Street) will raise the profile of this key location. The future competitiveness of the West 
End will depend upon continuing investment in destination marketing and world renowned 
infrastructure and services (transport, way-finding, public realm, etc.) in addition to world 
class shopping and entertainment experiences.

About the West End Destination Tracker
This publication is the second issue of the West End Destination Tracker, which has been 
commissioned by Heart of London Business Alliance and New West End Company and 
prepared by Colliers International and Locum Consulting.

To give insight into the current and changing health of the West End, The West End 
Destination Tracker brings together a range of information under four themes: audiences, 
trading, property and the visitor experience. Each theme has been given a subjective 
rating (scored 1 to 5) based on professional judgement, observation of the indicators 
referenced in this report plus a range of further data and feedback.
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